
Don’t Know? Don’t Drink. 

Creatively communicating with women 

who may be pregnant



Wider context 

NZ Cross Agency FASD Action Plan

• Prevention
• Culture change

• Resources

• Public health education campaign

• Labelling 

• Schools

• Early identification

• Support 

• Evidence

www.health.govt.nz/our-work/diseases-and-conditions/fetal-alcohol-spectrum-
disorder/fetal-alcohol-spectrum-disorder-fasd-action-plan-activities



Don’t know? Don’t drink.
Why focus on pre-pregnancy confirmation?

• High rates of unplanned pregnancies

• High rates of hazardous drinking

• Widely held beliefs/myths and conflicting info 
from trusted sources

• Environments do not encourage abstinence



Don’t know? Don’t drink.
Phase one



Don’t know? Don’t drink.
Campaign evolution

From To



Don’t know? Don’t drink.
Campaign evolution – content pillars

1
Healthy 

debate

2
Party 

support 

3
How to be a 

good friend

4
Pregnancy freak-

outs and symptoms



Don’t know? Don’t Drink.
Thinking about Phase Two

• Challenge to get ‘cut through’ on 

pregnancy issue with young audience

• Reflect on successes of current 

Facebook campaign

• Stakeholder feedback

• Need to avoid stigma and be non-

judgemental 



Pre-Testie Bestie
Development of Phase Two

• Continue targeting 

same audience

• Consumer discovery 

research

• Concept testing 

• Stakeholder feedback

• Audience testing



Pre-Testie Bestie

• Voiced in young women’s own words

• 21 dry days concept. Mini-mini series

• Influencers

• Outdoor advertising

• Community localisation

• PreTestieBestie.com



Pre-Testie Bestie

Video content 

• All videos available on

www.youtube.com/playlist?list=PLyerdg

9yHkuOx9h8TM4GybXIC4OMXgKCr

http://www.youtube.com/playlist?list=PLyerdg9yHkuOx9h8TM4GybXIC4OMXgKCr


Pre-Testie Bestie

Social Media sites

• www.instagram.com/pretestiebestie/

• www.facebook.com/dontknowdontdri

nk/

https://www.instagram.com/pretestiebestie/
https://www.facebook.com/dontknowdontdrink/


Six Second Teaser

170,070 views
821 Comments
863 Reactions 
167 Shares

% VIEWS FROM TOTAL AUD*: 46.1%

*Total audience size n=368,514. Source: 2013 NZ Census females aged 18-30



Stick of Destiny

101,449 views
358 comments

2.6K 

37,469 views
185 Comments
454 Reactions 
52 Shares

TOTAL VIEWS: 138,918

% VIEWS FROM TOTAL AUD*: 37.6%

*Total audience size n=368,514. Source: 2013 NZ Census females aged 18-30



Maybe Baby Lady

86,600 views
358 comments

2.6K 

81,000 views
220 Comments
705 Reactions 
81 Shares

TOTAL VIEWS: 167,600

% VIEWS FROM TOTAL AUD*: 45.5%

*Total audience size n=368,514. Source: 2013 NZ Census females aged 18-30



Where to from here? 

• Season two of Pre-Testie Bestie?

• Focus on different supporters? 

• FASD, unplanned pregnancies and 
contraception? 


